
A Chlamydia AwarenessA Chlamydia Awareness
CampaignCampaign

Hastings & Prince Edward Counties Health Unit

Developed in Partnership with Loyalist College

““He left more than his numberHe left more than his number””
       “She left more than her number”



OverviewOverview

 Statistics
 Health Unit capacity
 Loyalist College capacity
 Process to develop the partnership
 Campaign



Chlamydia, Genital, Both Sexes Combined (Incl. Not Specified)
All Ages (Incl. Not Specified)

Ontario, 1989-2004
Rate per 100,000

SOURCE: Centre for Infectious Disease Prevention and Control,
Public Health Agency of Canada, 2005

2004 Rate - 164.95 per 100,000

2005 Rate - 162.40 per 100,000
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Hastings & Prince EdwardHastings & Prince Edward
Counties Health Unit CapacityCounties Health Unit Capacity

 Financial
 Expertise
 Staffing



Loyalist College CapacityLoyalist College Capacity

 Two year Advertising Program
 Technology for graphic design
 Curriculum compatibility



Process to Develop the PartnershipProcess to Develop the Partnership

 September 2007
– Contact with Advertising Program

 October 2007
– Decision made to focus on Chlamydia
– Channels and vehicles determined

Chlamydia Campaign Timeline



 January 2008
– Chlamydia education session

for students
 April 2008

– Advertising Pitch Presentation (6)
 April 15-22, 2008

– Campaign materials evaluated
   & selections determined



 April 23, 2008
– Award Presentation at Loyalist College

 July – September 2008
– Ongoing contact and partnerships

 September 2008 – April 2009
– Campaign and Evaluation



Samples of
Campaign
Materials















Process for Selection of MaterialsProcess for Selection of Materials

 Pitch Process
 Focus Group Testing



SelectedSelected
MaterialsMaterials











What We Learned!What We Learned!

 Technology
 Graphics / Printing



Benefits of the PartnershipBenefits of the Partnership

 Student Health Centre
 Openness to promote the campaign



Views From Loyalist College

   "As faculty, we are tremendously proud of the
range of creative ideas the Advertising
students developed on this project.  Working
from an actual client briefing is a very
important part of the students' learning
process.  That's why we value community
partnerships such as this one so greatly.  We
appreciate the Health Unit bringing their
challenge to us, and we're proud the students
delivered a great campaign for them to use."



Views From Loyalist CollegeViews From Loyalist College
   "When a client meets with students to brief

them on the advertising challenge, there is an
immediacy and importance lent to the
proceedings that simply can't be duplicated in
an ordinary classroom exercise.  It brings home
to the students the fact that in just a few
months they will very likely be working for a
client every day.  It reminds them that someone
needs the expertise the students are building.
'Getting a good mark' pales beside having a
client choose one's creative idea to publish."



Campaign Plans for the MaterialsCampaign Plans for the Materials
Campaign Objectives Select Combine and Sequence

   Audience                                   Objectives Channels                         Vehicles
Oct.  2008 to March 2009

Oct    Nov    Dec   Jan    Feb
Mar

Individual Level
Young People oTo increase awareness in young

people between the ages of 17 to 24
about the importance of testing.
oTo increase the knowledge of young
people between the ages of 17 to 24 of
where they can get tested.
oTo increase awareness in young
people between the ages of 17 to 24
that Chlamydia is often asymptomatic.

Print
                               Camera ready ads

                                             Postcards

                                                  Posters

                                       Media Release

Radio
                                                     PSAs

Electronic
                                               Netvisual

                                          Screen Saver



Questions?



Contact InformationContact Information

 Elizabeth Michael, Health Promoter
613-966-5513 ext. 296
emichael@hpechu.on.ca

 Beth Shaw, Public Health Nurse
613-966-5513 ext. 246
bshaw@hpechu.on.ca




